
COMPLETE LISTING OF CLAIMS 



yClaips 1-21 Canceled), 
aims 22-48 Canceled). 

^Please add the fol^ving new claimsT^ 

49. (new): A memod for collecting and providing access to consumer music 
preference information, comprising the steps of: 

providing a servOT computer system for receiving and storing demographic and 
geographic information associated with a plurality of consumers, for receiving and 
storing music information! associated with a plurality of music products, for receiving 
and storing consumer music preference information associated with the plurality of 
music products and the plurality of consumers; 

providing a consumer interface to the server computer system that allows the 
plurality of consumers to inp^t demographic and geographic information into the 
server computer system, to access and review music information regarding music 
products stored on the server computer system, and to input consumer music 
preference information regarding th^music products into the server computer system; 
and 



providing at least one of the following: 
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a recom label interface to the server computer system that allows a record label 
to access consumer music preference information associated with music products 
produced by the record label and stored on the server computer system; 

a radio station interface to the server computer system that allows a radio 
station to access consumer music preference information associated with music 
products used by the radio station and stored on the server computer system; or 

a music retailer interface to the server computer system that allows a music 
retailer to access all of the\consumer music preference information stored on the 
server computer system. 

50. (new): The method of c/air^y^, wherein the demographic and geographic 
information includes information regarding a consumer's zip code, country, favorite 
radio format, favorite radio station, gendV, aege, income, and education. 



51. (new): The method of claim 50, wherein: 

the plurality of music products includes a $jirality of songs and a plurality of 
albums; and 

the music information includes information identifying the songs and albums, 
information identifying genres associated with each song ancLalbum, and information 
identifying consumer rankings for songs and albums having predetermined 
characteristics. 
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52. (new): The method of claim 51, wherein the consumer music preference 
information includes at least one of the following types of voting category information: 

information indicating whether a consumer is familiar with a song or album; 

information indicating whether a consumer likes a song or album; 

information indicating whether a consumer is tired of a song or album; 

information unseating whether a consumer owns a CD or cassette containing a 
song or album; 

information indicting whether a consumer would like to hear a song of album 
on their favorite radio station; 

information indicating where a consumer first heard a song or album; or 
comments from a con\ 



53. (new): The method oi 




wherein the music information includes 



customer rankings for songs t^fe-^re less than 26 weeks old and that are being 
actively promoted by a record latfel, for songs that are more than 26 weeks old but less 
than 52 weeks old, and for songsithat are less than 26 weeks old and that are no 
longer being actively promoted by a\ecord label. 



54. (new): The method of claim 5S, wherein the music information includes 
consumer rankings for albums that are ibss then 52 weeks old and that are being 
actively promoted by a record label, and fortalbums that are more than 52 weeks old 
and that are still being actively promoted by a\ecord label. 
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55. (new): The method of claim 54, wherein the record label interface allows a 
record label to search the consumer music preference information based on genre, 
artist name, song name, desired reporting period, desired demographic parameters, 
desired geographic parameters, and desired voting category information. 

56. (new): The method of claim 55, wherein the radio station interface allows a 
radio station to search the consumer music preference information based on genre, 
artist name, song name, desiredlreborting period, desired demographic parameters, 
desired geographic parameters! aiM/lesired voting category information. 



57. (new): The method of claW 56, wjrerein the music retailer interface allows a 
music retailer to search the consumer music preference information based on genre, 



artist name, song name, desired reporting period, desired demographic parameters, 



rep 



desired geographic parameters, and dfesired voting category parameters. 



58. (new): The method of claim 57, wfl£ rein the record label interface only allows a 
record label to access consumer music preference information for music products 
having a predetermined format. 
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59. (new): The metftod of claim 58, wherein the radio station interface only allows a 
radio station to accesa consumer music preference information for music products 
having a predeterminedlformat. 



60. (new): The method »f claim 59, wherein: 

the server computer system is adapted to receive and store email addresses for 
consumers opting to receive promotional emails from record labels, radio stations, or 
music retailers; \ 

the consumer interface ife\dapted to alL6w each one of the plurality of 
consumers to input an email address and infomiation indicating that the consumer 
would like to receive promotional emails; andr 

the method further include!^h£*sfep of 

providing an administratorlinterface to the server computer system that allows 
an administrator to input music product information into the server computer system, 
to update music product informatiorastored on the server computer system, to retrieve 
email addresses for consumers that have opted to receive promotional emails, to set 
up record label, radio station, and music retailer accounts, and to access and review 
consumer music preference information stored on the server computer system. 



61. (new): A computer system, comprising: 

a server computer for receiving and storing demographic and geographic 
nation — with a p« 0 f\—, for receiving and storing mu sic 
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information asso&ated with a plurality of music products, for receiving and storing 
consumer music preference information associated with the plurality of music 
products and the plmrality of consumers; 

a consumer interface to the server computer that allows the plurality of 
consumers to input \demographic and geographic information into the server 
computer, to access and\review music information regarding music products stored on 
the server computer, and to input consumer music preference information regarding 
the music products into the server computer; and 
at least one of the foil 




a record label interface to the seiyer computer that allows a record label to 
access consumer music presence information associated with music products 
produced by the record label and stored on the server computer; 



an^ 



a radio station interface ^> the server computer that allows a radio station to 
access consumer music preference information associated with music products used by 
the radio station and stored on thelserver computer; or 

a music retailer interface to the server computer that allows a music retailer to 
access all of the consumer music \ preference information stored on the server 
computer. 



62. (new): The computer system of Maim 61, wherein the demographic and 
geographic information includes information regarding a consumer's zip code, country, 
favorite radio format, favorite radio station, gander, age, income, and education. 
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63. (new): The computer system of claim 62, wherein: 

the plurality of ir^isic products includes a plurality of songs and a plurality of 
albums; and 

the music informatibn includes information identifying the songs and albums, 
information identifying genres associated with each song and album, and information 
identifying consumer rankings for songs and albums having predetermined 
characteristics. 
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64. (new): The computer system of claim 63, wherein the consumer music 
preference information includes! als least one of the following types of voting category 
information: 

information indicating whe^hS^a co^umer is familiar with a song or album; 
information indicating whether a consumer likes a song or album; 
information indicating whether a consumer is tired of a song or album; 
information indicating whethej a consumer owns a CD or cassette containing a 
song or album; 

information indicating whether \ consumer would like to hear a song of album 
on their favorite radio station; 

information indicating where a corijsumer first heard a song or album; or 
comments from a consumer. 



65. (new): Th A computer system of claim 64, wherein the music information 
includes customer rankings for songs that are less than 26 weeks old and that are 
being actively promoted by a record label, for songs that are more than 26 weeks old 
but less than 52 weeks old, and for songs that are less than 26 weeks old and that are 
no longer being activelwpromoted by a record label. 

66. (new): The computer system of claim 65, wherein the music information 
includes consumer rankings for albums that are less then 52 weeks old and that are 
being actively promoted by aVecord label, and for albums that are more than 52 weeks 
old and that are still being actr/ely promoted by a record label. 

67. (new): The computer sysfeftHtt claim 66, wherein the record label interface 
allows a record label to search tnje consumer music preference information based on 
genre, artist name, song name,\ desired reporting period, desired demographic 
parameters, desired geographic parameters, and desired voting category information. 

68. (new): The computer system oftclaim 67, wherein the radio station interface 
allows a radio station to search the consumer music preference information based on 
genre, artist name, song name, desired reporting period, desired demographic 
parameters, desired geographic parameters, and desired voting category information. 



69. (new): The computer system of claim 68, wherein the music retailer interface 
allows a music retaileAto search the consumer music preference information based on 
genre, artist name, spng name, desired reporting period, desired demographic 
parameters, desired geographic parameters, and desired voting category parameters. 

70. (new): The computer sy^em of claim 69, wherein the record label interface only 
allows a record label to access consumer music preference information for music 
products having a predeterminedtformat. 

71. (new): The computer systemYof J&aj^i 70, wherein the radio station interface 
only allows a radio station to access .consmn/er music/preference information for music 
products having a predetermined forma\. 



72. (new): The computer system of claim 71, wherein: 

the server computer system is adapted to receive and store email addresses for 
consumers opting to receive promotional emails from record labels, radio stations, or 
music retailers; 

the consumer interface is adapted to^allow each one of the plurality of 
consumers to input an email address and infomiation indicating that the consumer 
would like to receive promotional emails; and 

the computer system further includes 
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an administrator interface to the server computer that allows an administrator 
to input music product information into the server computer, to update music product 
information stored on the server cQrjstguter, to retrieve email addresses for consumers 
that have opted to receive pronfbti($\al e^nails, tfo set up record label, radio station, and 
music retailer accounts, and t\\aSfc£ss a£d review consumer music preference 
information stored on the server corhjJt 
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